s & P

Agricultural
Communications

PA FFA State Convention
June 13-15, 2023

Chairs:
Jasmine VanSant - jasmine_vansant@peqgueavalley.org
Mary Wurzbach - marywurzbach@pennmanor.net



mailto:jasmine_vansant@pequeavalley.org
mailto:mary.wurzbach@pennmanor.net

Contest Overview & Rules

ORORORG

Teams must consist of 4 members

Fach member should be in Official Dress

State contest will use National FFA Rubrics and follow
National Rules: Handbook can be found lslhiik

Students must bring their own laptops/devices. ONLY A
screen, projector and Jump Drives will be provided to teams
for this event


https://ffa.app.box.com/s/1utvml2ukt8gkl41dvlpwd1jhxebt0kl
#

Schedule of Events

Tuesday, June 13th

Event

Additional Notes/Info

Media Plan - Pitch

Teams will present their Media Plan
Pitches to judges

Communications Quiz

On paper

Editing Exercise

On paper

Wednesday, June 14th

Press Conference

Teams will listen to presenters/take notes/
ask questions to prepare

Practicums: Web Design, Video Producer,
Journalistic Writing, Opinion Writing

90 minutes to complete practicums - all
technology must be brought by
participating teams.




Contest Scorecard

Event

Individual Points

Team Points

Media Plan - Proposal

200

Media Plan - Pitch

175

Communications Quiz

100

Editing Exercise

100

Web Design Practicum

100

Video Producer Practicum

100

Journalistic Writing:
Press Release

100

Opinion Writing:
Letter to the Editor

100

Total Possible Score




‘ Media Plan - Proposal

Overviews

- 200 points/team

- Written Document

-  Team creates this together and submits this plan
BEFORE the state event.

-  Teams should FIRST read the 2023 Media Plan
Scenario located on the next slide.

-  Teams will create a Media Plan based on this scenario. e

- Your team’s Media Plan must be emailed to contest

chairs by Thursday, June 1st at 11:59pm -

Chairs' email:

[asmine_vansant@pegueavallev.org
Mmary.wurzbach@pennmanor.net Eesgurces.

Rubric on Slide 7



mailto:jasmine_vansant@pequeavalley.org
mailto:mary.wurzbach@pennmanor.net

AGRICULTURAL COMMUNICATIONS TOPIGS - 2023

AGRICULTURE-RELATED MEDIA PLAN (200 POINTS/TEAM)

Teams will play the role of communications consultants and develop a media plan for an
assigned scenario. The scenario will identify a client with a communications need and a
budget. Please reference the current event specifications on the CDE webpage. At the national
event, the team will make a pitch (oral presentation) of the media plan.

2023 MEDIA PLAN SCENARIO:

Your State FFA Association has approached your chapter’s agricultural communications committee to select and
promote one FFA alum/supporter from your state to various media outlets. Your committee has the option to decide
what is included in the promotion of this individual. This promotion might consist of one or more of the following —

-~ Asignificant, innovative, or unique contribution of the alum/supporter in giving back to FFA or agricultural
education programs within the state, their local community, or state-wide initiatives;

— A special project, event, or issue/challenge supported by efforts from the alum/supporter within FFA or
agricultural education programs within the state;

— A unique service, action, or mentorship the alum/supporter provides to FFA or agricultural education programs
within the state;

—  Fundraising or scholarship support efforts initiated by the alum/supporter for FFA or agricultural education
programs within the state;

—  Other attributes associated with the alum/supporter that supports FFA and agricultural education programs, the
local community, or state-wide initiatives.

Please remember that the plan should also focus on promoting agriculture, agricultural education, and the agricultural
industry to consumers in your state.




‘ Media Plan — Proposal Rubric

Media Plan - Proposal Scorecard

INDICATOR

Very strong evidence of
skil

Moderate evidence of

Weak evidence of skill
1-0 points

Weight

INDICATOR

Very strong evidence of

skill
5-4 points

documents provided

could be stronger
Examples provided are
only somewhat relevant
to plan objectives

Weak evidence of skill
1-0 points
Examples provided are

not relevant to plan
objectives

Proposal is
Relevant to
Scenario

Entire proposal
narrative focuses on
addressing client’s
specific public
communication needs
Focuses specifically on
current scenario
provided to teams.
Plan and all items

Proposal mostly focuses
on addressing client’s
specific public
communication needs
but sometimes loses
focus or stray from
client needs

Lacks specific focus on
current scenario

Proposal lacks a focus
on addressing client’s
specific public
communication needs
and often loses sight of
client needs

Strays from current
scenario provided to
teams

200 POINTS Social mediaplanand | tactics used to attract
tactics used to attract media attention using
plan will be executed medisatientionusing | socialmediaare
Clearly states and social media are incomplete and lac
Sharize Sxte Teambbureer Detalled explaine socil media many of the key details
ey storgedancalel Strategic Plan | plan and tactics used to needed.
e Weak evidence of skill  Points |y, Total (cont) attract media attention o
1-0 points Earned Points using social media, media tactics
including: platforms to
lOvervi plains the | + .
(Executive proposal/plan in enough | proposal/plan fairly well, provided; does not provide,
'summary) detail that it can be but does not provide enough detailto engage followers, and
understood without enough detall to fully understand the proposal/ general ides for
having toread the entire | understand it without plan without reading the| messages to be posted
document reading entire document S— + Does not exceed 1 page | + Exceedsl page limit + Timeline is missing
+ Adequately details what| document « Lacks detail on much of Imeling limit * Unclear or missing * Mostly incomplete and
is contained in the plan | + Details only some of whatis contained in the X2 + Clearlyand adequately | some items of planand | does not contain the
and how it will benefit | what is contained in the | plan and how it will explains duration of fmedia tactics majority of items in plan
the client plan and how it will benefit the client plan and timing of + Unrealistic timeframe | or media tactics X2
+ Clearly details the benefit the client but s | + Does not provide any mmedia tactics for plan execution 4
objectives of the plan lacking in some detail detail on objectives of - Easyto view and + Confusing to view .
« Doesnotclearly or fully | the plan I andfor o
detail objectives of the organized not well organized
plan - ~ Does not exceed 1 page | + Exceeds1pagelimit | - Evaluation plan is
el + Does not exceed 2 « Exceeds 2-page limit |+ Introduction section is Evaluation limit. + Methods to determine if| missing
NEroduUCtion | pages (combined with | (combined with missing or incomplete + Cleary describes plan objectives were | + No clear methods to
overview) overview + Background of the adequate methods to met are not clear or are | determine if plan
* Provides adequate, but | + Provides only partial, i well determine if plan not appropriate for the | objectives were met are 3
brief b dofthe | i 9 objectives were met plan presented
issue/topic of the issue/topic + Problem statement is « Clearly details key . Ke + Noke
+ Clearly states the * Problem and objectives performance indicators |  indicators and indicators or measures
problem and objectives | to be addressed by the |+ Objectives are unclear s and measures of measures of successare | of success are provided
to be addressed by the | plan are not clear to or missing success unclear
n reader + Need for the plan is not . . i B ificati
- Bomtyostabishesa |- Neoafortheplanisnt | esamlinecor Budget penstoreseslioeasi; Sessicirmaniik, |- S andisitcation
strong need for plan clearly stated or is not addressed + Clearly details and implementing the * Few costs associated
* Describes how the plan |  well established * No mention is made of explains all costs media plan are not well |  with implementing the
will benefit the client | + Plan's benefit to the plan's benefit to the associated with explainadiorsomears: | mediapanare
client is not well client implementing the missing explained X4
supported media plan + Explanation of how/why | + No explanation of
Description of | * Do¢s notexceed 1page | + Exceeds 1page limit |+ Description of + Cleary explains amount allocated to how/why amount
= lirmit + Who the client s audiences is missing or how/why amount each activity was allocated to each
Audience « Clearly describes who targeting with the incomplete allocated to each determined is activity was determined
the client is targeting media planis notwell |+ Who the client is activity was or unclear is provided
with the media plan defined targeting with the X3 R - Does not exceed 1 page | + Exceedspagelimit |+ Conclusion is missing
+ Detailed demographics | + Only partial media plan is not stated Concitision limit. + Final summary ofkey |+ Final summary simply
of target audience(s) are|  demagraphics of target | + Little or no + Clear and well- points related to restates introduction
included f target articulated final strategic plan is and/or overview
included audience(s) are summary of key points | incomplete or notwell |+ No final statement to
. included related tostrategic plan |  stated persuade client is
e + Doesnotexceed 2-3- | + Exceeds 2-3-page limit |+ Key messages or [sprovded * [Finalstatementlacks Rrovided R2
e page fmit v [y messages6r thames are not + Well-reasoned final persuasiveness to client
Strategic Plan |, {070 ges or themes arenot clearly | presented statement is presented | and is not well
themes proposed to presented + Objectives are not {pontede diontie stpported by theiplan
municate with * Objectives not restated | restated and no z}i:;fg‘:":;i?};‘a‘:gn
target audience(s) are clearly and explanation |  explanation of how they 5
clearly presented of how they will be met |  will be met is provided RIOVICM
+ Clearly restates lacks clarity + Chosen mediums are X6 Appendices | * 3-Sexamplesfitems [+ Lessthan3 + No examples provided
objectives and * Chosen mediums are not appropriate for plan provided .
adequately explains not well suited for plan and no justification of * At least 1example social | provided media post is provided
how they will be met and/or justification of their use is provided media postis provided | + No example social + Poor quality of X6
+ Chosen mediums are their use is not well « How plan will be + Thoughtful, well- media post is provided | communications
suitable and explained executed is not designed, and well- * Quality of documents provided ;
appropriateto meet | « How plan will be provided wiitten, and relevant communications poorly designed or
objectives and their use |  executed is unclear * Social media plan and provided contalnmeny erars:

within it are extremely provided to teams * Planand items X2
relevant to provided * Isonly somewhat contained within it are
scenario and client relevant to scenario not at all relevant to
* Creatively interprets * Some items within plan current scenario or
scenario are not directly related client
to scenario or client
« Lacks creativity in
interpretation of
scenario
Plan Includes | © Pan includesa * Cover page is missing I- | * Cover page is missing
All creatively des»ugned} 3 requlre_d pieces of more (han_'u 3 requ“red
p cover page with a title information pieces of information
Requirements | ¢o/ the plan, CDE name, | + Cover page is not + Cover pages is
and Follows chapter name, creatively designed disorganized and not
Formatting participant names, and | « Table of contents is well designed
Guidelines year incomplete « Table of contents is
+ Table of contents is * Table of contents mostly incomplete or
complete and does not exceeds one page missing altogether X2
exceed one page + Plan formatting * Plan formatting
« Plan formatting guidelines are mostly guidelines are not well
guidelines are followed: followed, but 1-3 followed with more
double spaced, one- formatting errors are than 3 errors present
inch margins, page present
numbers included,12 pt.
Times New Roman font,
PDF format, required
section headings used
Quality of « Verywell-written plan | + Mostly well-written plan | + Poorly well-written plan
Wiriting + Excellent use of + Adequate use of + Poor use of grammar,
grammar, spelling, grammar, spelling, spelling, punctuation,
punctuation, punctuation, capitalization, and
capitalization, and capitalization, and sentence structure with X5

sentence structure
Correct use of APA
citations

sentence structure with
some errors present
Some APA citation
errors present

many errors present
Many APA citation
errors present or no use
of APA at all

TOTAL POINTS EARNED OUT OF 200 POSSIBLE




’ Media Plan Pitch — Presentation

Overviews

- 175 points/team

- The team should present the media plan as if pitching it to the client identified in the scenario.

- The presentation should follow the structure of the written media plan.

- Teams should bring examples of materials that would be used in the execution of the plan (e.g.,
social media, broadcast advertising, print advertising, fliers)

- Each team member must participate in the presentation.

- 15 minutes allowed for presentation to judges, who will play the role of the client. Five points
will be deducted over 15 minute.

- 5 minutes for questions by judges after presentation.

- Teams will have a total of 10 minutes for setting-up and tearing-down equipment.

- Projector, screen and table will be provided - please bring any additional equipment.

Resources:
- Encourage teams to watch youtube videos of previous presentations!
- https//www.youtube.com/watch?v=PvIR219Rh9c
- https//www.youtube.com/watch?v=yk70Bt5z]34% E——



https://www.youtube.com/watch?v=PvlR219Rh9c
https://www.youtube.com/watch?v=yk70Bt5zJ34

Media Plan — Pitch Rubric

175 POINTS

Chapter

INDICATOR

Confidence in
speaking

Being detail-
oriented;
provide details

and naturally

participated

Very strong

Team Number

Examples are vivid,
precise and clearly
explained

Examples are original,
logical and relevant

Speaks very articulately
Never has the need for
unnecessary pauses or
hesitation when
speaking

Speaks at the right
pace to be clear
Pronunciation of words
is very clear and intent
is apparent

Is able to stay fully
detail-oriented

Always provides details
that support the issue
to communicate the
key concepts of the
plan; is well organized

Speaks unrehearsed
with comfort and ease
Speaks effectively
without losing focus
and with organized
thoughts and concise
answers

All team members took
an active role in the
presentation.

of skill Weak

3-2 points

Examples are usually
concrete, sometimes
need clarification
Examples are effective,
but need more
originality or thou

Sometimes speaks
articulately
Occasionally has the
need for a long pause
or moderate hesitation
when speaking
Speaks at the right
pace most of the time,
but shows some
nervousness
Pronunciation of words
is usually clear,
sometimes vague

Is mostly good at being
detail-oriented

Usually provides details
that are supportive of
the issue to
communicate the plan;
displays good
organizational skills

Speaks unrehearsed
mostly with comfort
and ease, but
sometimes seems
nervous or unsure
Speaks effectively, but
has to stop and think
and sometimes gets off
focus

Two to three team
members took an
active role in the
presentation.

of skill 1-0 Points Total

points Earned Weight score

INDICATOR

Examples are abstract
or not clearly defined
Examples are
sometimes confusing,
leaving the listeners
with questions

Use of visual
aids

Rarely articulate
Frequently hesitates or
has long, awkward
pauses while speaking
Pace is too fast; nervous
Pronunciation of words
is difficult to
understand; unclear

Media plan

Questions and
answers

Has difficulty being
detail-oriented
Sometimes overlooks
details that could be
very beneficial to the
issue; not enough detail
provided; lacks
organization

Shows nervousness or
seems unprepared
when speaking
unrehearsed

Seems to ramble or
speaks before thinking

One team member
took an active role in
the presentation.

Very strong evidence of

skill
5-4 points

Visual aids add clarity
and support what is
being said during the
presentation.

Key elements of the
media plan are clearly
communicated
Strong understanding
of chosen media is
present

Correctly responds to
judges’ questions
Answers show
familiarity with subject
matter

3-2 points

Visual aids add some
clarity and support to
what is being said
during the
presentation.

Key elements of th
media plan are vaguely
communicated

Vague understanding
of chosen media is
present

Is somewhat able to
correctly respond to
judges' questions
Answers show vague
familiarity with subject
matter

TOTAL POINTS EARNED OUT OF 175 POSSIBLE

points

Visual aids add little to
no clarity and support
to what is being said
during the
presentation.

Key elements of the
media plan are not
communicated
Little to no
understanding of
chosen media is
present

Is unable to correctly
respond to judges’
questions

Answers do not reflect
any familiarity with
subject matter

Moderate evidence of skill Weak evidence of skill 1-0 Points
Earned

Weight

Total
Score




@ Communications Quiz
& BEditing Exercise

- Quiz: 25 points/individual - 100 points/team
- Exercise: 25 points/individual - 100 points/team
- Both will be given on paper.

Resources:
National FFA Past Tests/Quizzes [al==I=

1



https://ffa.app.box.com/s/p0grr53pogn6lff1fuqffk96t2hi6o36/folder/50586549927

’ Individual Practicums

Qverview:

- 400 points total

- Each team member chooses one of the 4 practicums to
complete. Each practicum must be completed by a
different team member. These practicums are
completed individually at the contest.

- 4 Practicums include:
1. Web Page Design (100 points)
2. Electronic Media Promotional Video (100 points) S—
3. Journalistic Writing- Press Release (100 points)
4. Opinion Writing - Letter to the Editor (100 points)

- Each individual will have 90 minutes at the contest to
complete their practicum.



Individual Practicums

D)

Web Design

Design a website for
the organization
discussed in the press
conference.

Video Production

Create a 60-90 second
video communicating
the message of the
organization
discussed in the press
conference.

Journalistic Writing:
Press Release

Based on the
information in the
press conference,

conference. Write a
feature story for an
appropriate audience,
have a strong focus
and lead and include
a headline.

Opinion Writing:
Letter to the Editor

Write a piece that takes a
position and support it with
evidence based on information
that was gathered in the press
conference. It should be
written for an appropriate
audience, have a strong focus
and lead and include a
headline.

300-500 words



Verystrong evidence of

Web Design

5-6 points

ite s very.
aesthetically pleasing,
"

All content an sight s
easy to read
Consistent feel

Moderate evidence of skill Weak evidence of skill
32 points 0 points

+ Site ook is average, but  + Site doos not dra

+ Some content on sight

throughou site pages,

does not capture ewer itenion and
viewer attention is not pleasing to look
at
Inappropriate use of
toreador

Some consistency

color or fonts, but not |+ No consistency.

pages with
consistent use of
color, fonts, and font
All pages have good.
and are sasy to

be
+ Site pages have some - Pages have litle or

flow, but one or more | o flow and
elements are out pages are casy to
place skim

+ Not all pages are

pages, color or fonts

easily skimmable

site 7 [+
pa unique page
Site has a . 3\!9 et a e, butit |+ Sita doa net have a
sppropriate and appropriatencss | title
relevant or relevancy tosite - Site does not fit with
Siteis EFDVBDHE(E and|  content speaker's

+ siteis o i
Grganizstionfiopic ers

organization/topic

which make them
easy toviewand read

+ Al elements on site

display good use of

+ One or more slements

contrast, making them | contrast which make
diffieult to view or read | them aifficult to view

orpages onsitedoes |+ Site s poor

All slements on sight

mm.ﬂew emabliated] 3 brmanam sectons
throughor and pages

tosid
in viewing and reading|

All elements on sight
have good proximity
with appropriat
spacing between
items

skill
54

Site is well-organized

them difficult to viewor  make f difficult to

+ One or mare lements  + Spacin:
o pages on site ha slements on sight
poor proximity with shows poor proximity

Moderate evidence of skil Weak evidence of skill 1-
32 points 0 points

* Site is somewnat * Site is disorganized

Oneor i
or pages on site has sight have poor
poor alignment making  alignment which

Iay
* Stocreatvel porrays
pory

o1 unique design and
layout

Qravhv:s o pnotos

- Placement of images

enhances look of site
Images help to

promote the speaker's
organizationtopic and

helptell an
appropriate story

* Site navigation s asy

ofind use,and
mderstand

She mavigation flows

well between pages

-+ Sie design oriavouti | e poo
average (fac - Major P ertors
creativity) found in site text

+ inor G erorsfound
in site tex

o TR ages, |+ o mages, graphics
graphics, and pht and photos used ar

o are ot relevant or|  relevant or
Soproprinte ppropriate

- Placementofoneor |+ Placoment of images
more images distracts | is poor and distracts
from ook fite from look of site

+ One or more im: + Images do not

story being told gistract from story.
being tol
+ ke navigation s + Site navigation
mewhat easy to find, | cannot be found or is
Teerand understand | confusing to use and
- Site navigation has understand
me errors orisnot |+ Site navigation does
consistent between not flow between
ges pages
- Oneor morelinksan  + No links present on
site do not work site or all links on site
correctly are broken
+ Uinks cannot be easlly |+ No files are name
seen properly
+ Somefilesarename  + Site is difficult to use
perly.

+ Site is somewnat

oo
imerovedto sdin restructu
- site des\gn orlayout

mothelnto prommotaiel - reeta'e
speaker's organization/
topic or do not relate to | organization/topic or

effective, but usabilty
could be improved

() Practicum Rubrics

Press Release

Modarate evidence of skl Weak evidence of sl -0 Polnts
3-2 points

Video Production

Very strong evidence o - Modarata evidance of
o

Son s thataraue - LEaGocsof arong | - Le2d ks DUHes the
writing

Pol T
Earea Welsht 3200

Letter to the

- Wosk evidariceof T POl igpy Tota
3-2 points

alements but loses

- Shows some sgnsof

catchy, too long, etc.

r 2stron Misses st
orments but ke athersfead, oo ol or
catchy. t

5 used

Sources improperly information or has major
multiple sources, ideas,  used mﬂpmmn piece | poles
and facts ne or two - Weal
" nformmation or anion somcei’qumes used
dhen i -

have good connection | attributior
i

to topic issing one or two key
Piece tells a complete | sources Piece contains multipie
stor - Sourcesfquotes used | unfounded opinions or
Information s properly | have a weak inaccuracies

ted connection to topic

ook s
= Mmolms«:ulac\esov  Opinion piece is mising

~ Focus

effective words and s chol

o, = No clear
is only somewnat clear|  tne piece and its topic
- P bles, port

ind in piece, | awkward wording or poor
Pasiva voice Used, word choice

 confusing " unclear satements

Sl ot " unity throughout iy

e areas detract
from angle/opinion of
the plece and s opie

~ 3SerorsinAPstyle |- 6 or more errors in AP

- V2attributions/ style

gramma Search documents and file names for text

o0
mechanical slightly longer long or 00 short, has no.

ineeded, headiine is slightly all,eft out or forgotten

2 |- oBnionpisce takesa | - Oninion piece as 2
ng.clearpositonon i so Gear postion on thecopi
mclear posionon | and peation s weaky
the topic ued
- Position s only. - Posmon is not supported

ations enors in AP se

Fom

~ Gpionotwriter s wall - Opianetwter & | oot uppertposkion vith
curate,  only sometimes accurate information or
thorough informaton | supported by ccurate | nformation used st
connected tothe topic | information o connected to the topic

v itorals |- O arvaler & does

information s oy
.

Hreading s gy |~ ieading F duand et
mechanicaland does | criginal

originality

connection to position,
and

Very strong evidence of  Moderate evidence of
skl sl

Points .
Points weight

TOTAL POINTS OUT OF 100 POSSIBLE

~ Opinion piece i largely | —
dis wel

to position and topic | _opinion plece.

ance of kil 0. Points Total
e e Weight Tt

discussed in opinion |- Headiine is missing

piece
- Headline is not specific
enough, s slightly
longer or shorter than
needed, or does not
containstrong active

rion i ~ Opinion piece contai
Concains minarerrors | major stors hat ertere X2
but i still eadable. with comprehension,

spellingfarammatical

55 speling/ or more)spelling/

spelling of allnames

 grammaticalenos | grammaticalerrors
misspelled names misspelied names.
Opinion piece is = Opinion piece is not P
mostly organized organizet

~ Information flows | - Information does not

o epproprsie

and has
makes useofefecve | tansidons o or poor transitions,
i Piece is somewhat Piece is choppy or
- Makes useohnwned abrupt or does not use|  confusing and does not
i inverted pyramidifully | use inverted pyramic.
ma - Plece i sig ece i
scendmg inorder of | shorterflongerthan | shorter/longer than
jesignated length designated length
~ Gpinion piece is ~ Opinion piece is not

with some Guestions | readers.

<o oot about

- = toaction
tozctionorending | or not clear ending

TOTAL POINTS EARNED OUT OF A100 POSSIBLE

TOTAL POINTS OUT OF 100 POSSIBLE




Practicum
, Submission

7

Each team will be given a jump drive at the contest. Each member will
save their practicum to the jump drive when finished. Jump drives will
be submitted to contest chairs for grading.

Rubrics for individual practicums can be found on pages 21-24 in the
handbook.



https://drive.google.com/file/d/0B_obOo7R72h6Nml4WVg4NDhXWmM/view?usp=sharing&resourcekey=0-26awCgJjZYfte37ccYMqpw

